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U.S. Retail Sales
(in billions)

Nearly 17 million people (16.8) were involved in direct
selling in the United States in 2013, with estimated retail
sales reaching $32.67 billion. The direct sales channel
continues to experience steady growth, as more individuals
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generated more revenue in 2013 than any year previously. A e
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Source: 2014 Growth & Outlook Report: U.S. Direct Selling in 2013 and other
sources. For further information, visit www.dsa.org/research/industry-statistics
or contact DSA's Market Research Manager Ben Gamse at 202-452-8866.
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